AGM 2016 - Parish website, Usage Details (Google Analytics)

The spreadsheet (separate file) and the graphs / tables following the details of usage over past years.

I’'m no authority on what these figures really mean, especially in terms of naturally expected increases. If any readers have some advice for me please get in
contact via web@holyspiritparish.org.au
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Web Site Usage / Peak Usage
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Ringwood North (CAM)
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Device Usage
Holy Spirit Parish
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4,701 64.31% 3,023 54.61% 3.66 00:03:0 0.00% 0 US$0.00
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3,772 55.04% 2,076 52.73% 2.98 00:02:43 0.00% US$0.00
% of Total Avg for View % of Total forView: | Avg for View: 2.88 g for View: Avg for View: | % ofTotal 0.00% % of Total: 0.00%
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21/12/2015 -30/04/2016

Web Site Usage comparison since the change over
Holy Spirit Parish
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01/05/2014 - 30/04/2015
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Summary Site Usage Ecommerce
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Summary Site Usage Ecommerce
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YouTube Channel 01/05/2014 — 30/04/2015
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